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Today

• Bringing There's Nothing Like Australia 
to life domestically

• No Leave No Life 

• Working with Tourism Australia in the 
Domestic Market

• New news





Born from two key insights

• The world travels to experience difference. And 
Australia is different 

• Australians know our country and want to help us 
sell it to the world

In fact, 8 out of 10 Australians want to share their 
own travel experiences with others



Invite
PRE-LAUNCH

• Invite Aussies - ask them what 
makes Australia unique 

• National consumer promotion 

• Website to share experiences

• Invite the industry

Inspire
LAUNCH

Engage
IN-MARKET

• Video (digital distribution & 
cinema)

• Website 

• Advertorial

• PR 

• Localised campaign 
in region

• Roll out of co-op  materials

• Delivery of tactical 
materials for partners



Australians were invited to get involved
� Campaign website live. 
� Almost 30,000 entries from Australians over 28 days 



nothinglikeaustralia.com



Entry example



Links to ATDW and social media



Bringing the campaign to life in Australia

• Editorialise the 30,000 pieces 
of unique content through...
- Print advertorial
- Digital advertising
- TV partnerships- TV partnerships
- Industry Partnership



Print Advertorial







Digital banners



Digital banners



TV partnership
• 1 hour special aired on channel 7 to announce the 

winner
• 1.84 million Australians tuned in



To encourage maximum participation by our 
partners so that they can motivate their 

customers, and ours, to experience their own 

Our goal for industry partnerships

customers, and ours, to experience their own 
“There’s nothing like Australia” holiday. 



Partnership collateral



Industry Partnership











Partnership collateral

Lock up
Newsletter

Screensaver
Digital postcards

Newsletter



Partnership collateral

Digital Content Widget







Partnership collateral

www.tourism.australia.com





No Leave No Life
Australians have stockpiled over 118 million 
days of annual leave

• Consumer campaign to remind workers of the 
importance of taking leave and taking that leave 
in Australia

• B2B Program with employers to establish 
positive leave taking environment in the 
workplace





No Leave, No Life
Partnerships 

• 16 unique co-op partners

• Combined media value of $4.5 million*

• Two No Leave, No Life Tactical Magazines

• Featured 116 unique operators.

• A combined total of 1.5 million magazines were 
distributed from June 09 to Mar 10.

* Tourism Australia and partner contribution



Refreshed creative

Out of home

Digital co-op



New News
• No Leave No Life tactical magazine 

– 800,000 distributed 29- 31 October
– Cost of entry $1000 - $13,500

• No Leave No Life TV series 2
– New host - James Tobin– New host - James Tobin
– On channel 7 from 4 December – 16 January

• 52 Shortbreaks magazine
– 1.015 million copies distributed on 10 October
– Cost of entry from $200 - $8000



How can I get involved?
Free Asset Pack
- Campaign alignment
- Download from www.tourism.australia.com

Domestic Marketing Prospectus 
- Nothing Like Australia Partnerships
- No Leave No Life Partnerships
- Tactical No Leave No Life print publications

(from $1000)(from $1000)
- There’s nothing like 52 shortbreaks publication

Continue to share
Subscribe to 'Essentials' via tourism.australia.com to 

ensure you know when the map re-opens for entries

Visit tourism.australia.com
- Details of how to get involved in activities with TA 

around the world



Thank you


